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NY

opportunities are now bigger than 

ever with shifting consumer 

mindsets. 

This report explores the fresh new 

consumer expectations towards 

travel insurers and what it means for 

travel insurance distributors in 2023.

is a continuation of study from our 2022 Travel Insurance Outlook 

in the Canada market on 500 travellers to understand how their 

sentiments towards travel insurance have changed with the 

return of travel.

Canada Consumers’ Travel Insurance Needs
We power Travel Insurance 

partnerships in 19 countries with 23 

travel partners and financial 

institutions. We enable any insurers 

to partner with any digital travel 

platforms and ecosystem.

About the report

?

65%
TRAVELLERS

NY

Ancileo

Embedded Travel Insurance

https://whitelabel.ancileo.com/marketing/ti-outlook-global.pdf
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About Ancileo - We Power Travel Insurance 
Digital Partnerships & Ecosystem

Our core capabilities include API solution (with live connection to Amadeus and Navitaire), white 

label B2C platform, agent portal management, claims automation, policy management and 

localised payment solutions for insurance premium collection. 

Ancileo’s insurance software-as-a-service (SaaS) provides robust, secure and 

customizable enterprise technology solutions for insurers, re-insurers, brokers 

and affinity partners.

3
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Country 1

Country 2

Country 3

Insurer Connect Claims Processing Policy Management Partner 
Onboarding 

Product & Fulfilment
Configuration

Insurer Policy
Management

Claims 
Management System

Omni-Channel
API - White Label - Agent

Step by Step Partner 
Onboarding

Insurer Core System 
Connect

Digital Claims 
Submission

Customer
Self-Serve

Reinsurance 
Automation

Deep Personalisation 
Engine

Parametric Business Analytics Premium Billing

Digital
Distribution 

Distribution Partner 2

Distribution Partner 3

Ancileo

INTEGRATED WITH TOP ⅓ TRAVEL PLAYERS 
AND FINANCIAL INSTITUTIONS

LIVE IN 19 COUNTRIES WITH 23 PARTNERS 
ACROSS THE TRAVEL ECOSYSTEM

99.97% UPTIME, 
PCI-CERTIFIED

Standalone Scalable Reliable Secure CompliantSAAS TECHNOLOGY PLATFORM
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Canada Travel Insurance Market Totals 
USD 733.5 MN in 2023 (2023-2027) USD MN

2023

Insurance 
Intermediaries
& Brokers

217.7 MN

194.7 MN

113.8 MN

207.3 MN

Insurance 
Companies Insurance AggregatorsBanks

2027

217.9 MN

15.5%

396.3 MN

28.2% 372.6 MN

26.6%

416.5 MN

29.7%

29.7%

26.5%

28.3%

15.5%

Source: Infogence Global Research

733.5 
MN

1403.2 
MN
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Canada Consumers’ Travel Insurance Research
Who we surveyed

Others34%

Job Title

Gender
FemaleMale

59%41%

44%

3%

7%

7% Heavy Manual/Unskilled Worker

Skilled/Semi-Skilled Manual Worker

Sales / Light Manual Worker

White Collar / Office Worker

Age

(Boomers)
57+

(Gen X)
42-56

(Gen Y)
26-4119-25

(Gen Z)

16% 27%28%29%

Others39%

The 23 questions survey was conducted in  

2023 with a sample size of 500 through Toluna 

On-Demand online market research. 

Methodology

501Canada

gen z 19-25 81 16
gen y 26-41 145 29
gen X 42-56 138 28
boomers 57 and above 137 27

Total
100% (500)

Female 59% 296
Male 41% 204
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Preferred Product Benefits And Services 

Travel Players As A Distribution Channel
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Will buy 

         of Canadians will purchase travel insurance for 
their vacation in 2023

2022

2023 Will buy Will not buy 

Will not buy 

19-25 y/o

(Generation Z) 
26-41 y/o

(Generation Y) 

42-56 y/o

(Generation X)

57+ y/o

(Boomers)

Will not buyWill buy

Reference question: Will you travel for leisure without buying travel Insurance in 2023? 
Answer type: Respondents were allowed to select one answer only.

Total
100% (501)

Yes 41% 203
No 59% 298

Baby Boomers (1946-1964)100%117

Generation X 
(1965-1980)10
0%155

Generation Y - 
Millennials 
(1981-1996)10
0%146

Generation Z - 
Zoomers 
(1997-2012)10
0%83

35.9%42 39.35%61 41.1%60 48.19%40

64.1%75 60.65%94 58.9%86 51.81%43

Xx %

Xx %

Xx %

Xx %

Xx %

Xx %

Xx %

Xx %
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17%#1 16%#2 13%#3

EXTREME SPORTS/ 
ADVENTUROUS 

ACTIVITIESCOVER

6%

                                                                              
hardships feared by Canadians during their travels

Reference question: What are the top 3 travel hardships that you face during your leisure travels post pandemic? Please select 3 travel hardships
Answer type: Respondents were allowed to select multiple options and the total count is presented as a weighted average.

12% 6%

5%

13%

5% 3%4%

6%
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         of Canadians have a preferred travel insurance 
brand 

Reference question: When purchasing travel insurance for leisure, what would be your preferred insurance brand? 
Answer type: Respondents were given this as an open ended question.

 

 

No preferred brand

Never bought Travel
Insurance

Have a preferred brand Bank & Other Players

w/ Preferred Insurer 52

Bank & Other 
Players 11

Never Bought/ Don't 
know insurance 7

No Preference 30
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🔎 But there are some insurers that stood out for 
those with a preferred brand

14%

18%

11%

9%

7%

20%

3%

Only the top 10 insurers mentioned are displayed, weighted and aggregated O
n

ly
 p

ro
vi

d
es

 c
am

p
er

 a
n

d
 

tr
ai

le
r 

in
su

ra
n

ce

8%

4%

blue cross 40 19.61%
manulife 37 18.14%
caa 28 13.73%
TD 23 11.27%
sunlife 18 8.82%
rbc 16 7.84%
desjardins 14 6.86%
canada life 14 6.86%
allstate 8 3.92%
bcaa 6 2.94%

6%

https://emojipedia.org/magnifying-glass-tilted-right/
https://www.pac.bluecross.ca/
https://www.manulife.ca/
https://www.caa.ca/
https://www.tdinsurance.com/
https://www.sunlife.ca/en/
https://www.rbcinsurance.com/personal.html
https://www.desjardinslifeinsurance.com/
https://www.canadalife.com/
https://www.allstate.ca/
https://www.bcaa.com/
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15%

                             is still the #1 purchase influencing 
factor for travel insurance for the Canadian market

#1 24%

#2 14%

#3 14%

#7 8%

#6 9%

#5 11%

#4 13%

2023

Reference question: What are your 3 most important factors when selecting a travel insurance plan to purchase for leisure? Please select 3 factors 
Answer type: Respondents were asked to select top 3 challenges/concerns and the total count is presented as a weighted average.

#9 2%

#8 5%

#1 23%

#2 13%

#3 12%

#7 10%

#6 11%

#5 11%

#4

2022

#8 8%

Price of the plan 24

Reputation of the insurer 14

High coverage amount 14

Ease of online claims 
service 13

Personalisation of plan to 
my needs 11

Insurer’s international 
service support capability 9

CAFR (Cancel for Any 
Reason) 8

Covid 19 benefits 5

Receiving fulfillment 
materials via SMS text 
message or WhatsApp 2

12%
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Add icons inside the bar

Discount 
coupon/

voucher for 
the next 

travel 
insurance 

plan 
purchase

3 months 
complimentary 

free personal 
accident 
coverage

Lounge 
access

E-SIM

Home 
content 

coverage 
while you’re 

overseas

Contribution 
to carbon 
emissions 

offset

1 year 
complimentary 

credit card 
fraud 

protection

24%
18%

16%
13%

10% 10% 9%

● Travelers enticed by discount 

coupon/voucher for their next travel 

insurance plan intend to travel at least 

twice in 2023

● Travelers who have health and safety 

concerns as the top travel hardship are 

the most interested in receiving a 3 

months complimentary free personal 

accident coverage as a gift

● Majority of travelers who prefer E-SIM as 

a gift are belong to Generations X and Y 

(26-56 y/o)

 23% 

 13% 

 17% 

 12% 

 11% 

 7% 

 17% 

Reference question: Which of the following rewards/gifts would entice you the most if you were to purchase a travel insurance policy for leisure? 
Answer type: Respondents were allowed to select one answer only.

Discount 
coupon/voucher for the 
next travel insurance 
plan purchase 23

E-SIM/Portable WiFi 17
3 months complimentary 
free personal accident 
coverage 17
1 year complimentary 
credit card fraud 
protection 13

Lounge access 12
Home content coverage 
while you’re overseas 11
Contribution to carbon 
emissions offset (carbon 
emissions are calculated 
by air travel distance, 
contributions will go 
towards environmental 
projects) 7

purchase is the # 1 incentive to entice purchase



CANADA CONSUMERS’ TRAVEL INSURANCE NEEDSAncileo Private and confidential 13

Reference question: Which of these players would you prefer to buy your travel insurance from?
Answer type: Respondents were allowed to select one answer only.

Bank 12

General Insurer (insurers specialized in 
types of insurance i.e. motor, travel, 
accident, home) 26

Life insurer (insurers specialized in health 
insurance, usually long term/whole life) 3

Online Travel Agent (i.e. booking.com, 
tripadvisor.fr, airbnb.fr, Intrepid, 
sncf-connect.com) 10

Airline (that you booked your air ticket 
from) 8

, including Online travel insurance sales 
portal 6

Travel visa vendors (application centers for 
short stay/tourist visa) 4

I already have travel insurance covered in 
my credit card 20

(destination of accommodation during 
travel) 3

E-commerce player (i.e. Amazon, 
leboncoin, ebay) 2

(i.e. Apple, Samsung, Google) 2

Telecom operator (i.e. Orange, SFR, 
Bouygues Telecom) 2

Travel blogger/influencer 2

15%

2%

13%

21%

12%

      of Canadian travelers prefer to buy travel insurance 
directly from 

12%

7%

6%

3%

3%

3%

2%

1%

General Insurer (insurers specialized in types of 
insurance i.e. motor, travel, accident, home) 21

Life insurer (insurers specialized in health insurance, 
usually long term/whole life) 12

Bank 13

Specialty Travel Insurance Broker/Provider, including 
Online travel insurance sales portal 15

Online Travel Agent (i.e. booking.com, tripadvisor, airbnb, 
Expedia) 12

I already have travel insurance covered in my credit card 7

Airline (that you booked your air ticket from) 6

Hotel (destination of accommodation during travel) 3

Travel visa vendors (application centers for short 
stay/tourist visa) 3

Mobile phone manufacturer (i.e. Apple, Samsung, 
Google) 3

E-commerce player (i.e. Amazon, Walmart, ebay) 2

Telecom operator (i.e. Rogers, Telus, Bell) 2

Travel blogger/influencer 1
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The top concern when purchasing travel insurance is on 

11%

14%

13%10%

9%

17%

10%

16%

Reference question: What are the top 3 challenges and concerns that you face when purchasing your travel insurance policy for your leisure travel?
Answer type: Respondents were asked to select top 3 challenges/concerns and the total count is presented as a weighted average.

Limitations in policy coverage 17%

I don’t know if my existing coverage is sufficient/what I 
need 16%

I don’t know what my coverage is and/or what my 
family members are covered for 14%

Information provided by insurers are not transparent 13%

Poor customer service from my insurer 11%

No challenges/concerns 10%

I don’t have a dedicated agent. 10%

Difficult to find information online 9%
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Preferred Product Benefits And Services 

Travel Players As A Distribution Channel
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51%

82%

2022

21%

12%

11%

20%

17%

7%

1st 2nd 3rd

2023

11%

21%

13%

12%

16%

14%

6%

7%

Reference question: What are the top 3 coverages that you would prioritize when considering a travel insurance plan for leisure?  Please select 3 coverages 
Answer type: Respondents were asked to select top 3 benefits and the total count is presented as a weighted average.

12%

Emergency & Medical Expenses 21

Trip Cancellation (due to medical 
reasons/unforeseen circumstances) 16

Cancel For Any Reason 14

Personal accident and death cover 13
Trip Interruption (Flight delay, 
misconnections) 12
Baggage and loss of personal 
belongings 11

Pre-existing conditions cover 7
Covid 19 Cover (Quarantine & 
medical allowances) 6

Canadians highly prioritize                                      
Expenses in their travel insurance plans

6. 

1. 

8. 

3. 

5. 

2. 

4. 

7. 
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11% 10%13%

20%#1 17%#2 13%#3

EXTREME SPORTS/ 
ADVENTUROUS 

ACTIVITIESCOVER

6%

6%7%

                                                      is a service that 
Canadians want to have in their travel insurance 

Reference question: Which of the following services would you like to see included in your leisure travel insurance plan?
Answer type: Respondents were allowed to select multiple options and the total count is presented as a weighted average

3%

Easy online claims submission 20

Automatic flight delay payout 17

24x7 Telemedicine 13
Airport lounge access in case of flight 
delay 13
Real-time safety alerts and secure 
tracking of traveler's location and details 
shared with family, company, or school 11

Mobile phone and laptop cover 10

Home surveillance when abroad 7

Symptom checker app to get a quick 
analysis when you are sick 6
Extreme sports/adventurous activities 
cover (i.e. skiing, biking, mountain 
climbing) 3
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Canadians feedback that they want 

Need to put 
Chart/Pie

Reference question: Which area/aspect of service do you think your travel insurer can improve on? Please be as detailed as possible
Answer type: Respondents were given this as an open ended question. Responses were grouped into common categories and presented as a total count in 
the radial chart.

13
11
9
6

Total: 256

Aspect/Service to Improve
affordability/better prices, premium 57

clearer/clarity with coverage/Transaparacy 49
better customer service 23
Health/Medical coverage 17
better overall coverage/ all inclusive policy 15
Speed on claims process time 14
better policy for cancellation of various 
reasons. 10
handling of flight delays 9
ease of claims 8
Baggage/Luggage Issues (Loss/delayed) 7

57
49
23

17

15
14
10

9
8
7Total: 209
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Preferred Product Benefits And Services 
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     % of Canadians are very likely to purchase 
embedded travel insurance via travel players

Convenient and 
Seamless 

Might but would 
like to compare 

prices with other 
providers first

Depends on the 
Coverage

Often higher 
prices than 

buying directly

Trustworthy and 
reliable

Prices are very 
competitive

Need more 
information to 

process or check 
on specificsDepends on my 

travel location

Depends on 
credibility of the 

insurer/the online 
booking site

Don't trust them 
as I’m unsure 

what is covered

Prefer to buy from 
a familiar Insurer

● Generation X, Y, Z (19-56 y/o) are 

more likely to purchase in-path 

travel insurance, while Baby 

Boomers (57+ y/o) are the least likely 

to purchase in-path travel insurance

● Travelers who are are likely to 

purchase in-path travel insurance are 

intending to travel to countries in 

the APAC region

● Travelers who are likely to purchase 

in-path travel insurance key priority 

of coverage is emergency & medical 

expenses (inclusive of COVID-19) 

      %
Very likely 

      %
Likely 

       %
Unlikely 

      %
Very Unlikely 

Reference question: If you were making an online booking for leisure from travel service providers (i.e. via airline, car rental, hotel, train websites) and were offered to 
purchase travel insurance in 1 click at the point of sale, how likely would you purchase? / You mentioned that you are {pipe} to purchase travel insurance if you were 
offered to purchase travel insurance from the online booking website. Why is that so? Please be as detailed as possible. 
Answer type: Respondents were allowed to select one answer only, and was asked to elaborate their choice of answer.

Very likely 51%

Likely 14%

Unlikely 18%

Very Unlikely 17%

DONE
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15%#1 14%#2 12%#3

Travelers hope to receive complimentary 
                                    in their travel insurance policy

Reference question: What extra features/benefits do you hope to receive in a travel insurance policy purchased from a travel service provider? 
(i.e. airlines, car rental, hotel websites)  
Answer type: Respondents were given this as an open ended question.

10% 8%

6%

Car Rental Insurance 28 15

CAFR 26 14

access to vip airport lounge 22 12

better and complete coverage 21 11

immediate refund for trip interuption 20 11

baggage insurance 17 10

Emergency Medical/Health Coverage 15 8

better price 13 7

discounts on hotel stay 12 6

wifi (Portable, In-transit) 11 6

185

11%

6%

11%

7%
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                          is the main driver for Canadians to 
purchase from travel players Qn 14

2022 (26%)

2023 (32%)

2022 (26%)

2023 (26%)

2022 (21%)

2023 (14%)

2022 (12%)

2023 (11%)

2022 (15%)

2023 (17%)

● Majority of travelers who are 

motivated by discounted travel 

insurance plan tend to take short 

weekend trips

● Generation X (42-56 y/o) are 

motivated to purchase from travel 

players if the plan coverage is 

personalised to their needs

● Most of the Baby Boomers (57+ y/o) 

are not motivated by any factor and 

they prefer to buy directly from an 

insurance company

Reference question: What would make you purchase travel insurance from non insurance providers for leisure?  (i.e. via airline, car rental, hotel, train websites)
Answer type: Respondents were allowed to select one answer only.

+4

-7

+6

+2

Plan is offered at a discount compared to 
market rate 32%

Plan coverage is personalized to my needs 26%

Extra perks are bundled with the insurance 
plan (i.e. loyalty miles) 17%

Insurance plan is offered by my preferred 
insurance company 14%

1 click convenient purchase as add on during 
the booking process 11% -1
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Canadians are inclined to buy                            
insurance from travel companies if additional 
products beyond travel insurance are offered

11%11%16%#1 #2 #3

8%10%

11%#4

#5 #6

E-COMMERCE 

PROTECTION

7%#
5

8%#7 7%#8

No Icon

Reference question: If a travel service provider (i.e. via airline, car rental, hotel websites) were offering you non travel insurance products with your preferred 
insurer brand, what are the product(s) that would interest you? Please select all that apply 
Answer type: Respondents were allowed to select multiple options and the total count is presented as a weighted average.

Personal accident: protection for 
medical bills arising from accidental 
injuries 16%

Life insurance: health insurance, 
term life insurance 11%

Critical illness: protection against 
cancer & other related diseases 11%

Pharmacy Benefits 11%

Mobile phone insurance: accidental 
damage coverage 10%

Motor insurance: car protection 8%

Home insurance: protection on 
household content 8%

Products of services from your 
intended destination 7%

Pet insurance: expenses related to 
pet accidents 7%

E-commerce protection: 
e-payments, fraud, phishing 6%

Investment linked insurance: 
endowment, savings, retirement 5%
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Majority of Canadians expect a 
waiting time for claims related issues

Expectation for travel insurance claim procedure (enquiries/follow up/approval) to be fully settled upon making a claim

Expectation of time frame for receiving claims payment after a claim is approved

Under 1 
week

1-2 
weeks

2-4 
weeks

1-2 
months

2-4
months

>4 
months

Reference question: On average, how long do you expect it to take for your travel insurance claim for leisure to be fully resolved if you were to make one?/ 
What is your expectation for the time frame of receiving payment after making a travel insurance claim for leisure?
Answer type: Respondents were allowed to select one answer only.

Total
100% (501)

Under one week 26%
1-2 weeks 34%
2-4 weeks 25%
1-2 months 7%
2-4 months 4%
Over 4 months 4%

Total
100% (501)

Under one week 25%
1-2 weeks 34%
2-4 weeks 24%
1-2 months 11%
2-4 months 4%
Over 4 months 2%

Under 1 
week

1-2 
weeks

2-4 
weeks

1-2 
months

2-4
months

>4 
months
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Prefers 100% of the claimed amount in 
cash

15 working days

Bank Transfer

Prefers 100% of the claimed amount in 
e-gift 

Immediate

Retail e-vouchers rewards

Prefers 120% of the claimed amount in 
insurance credits

Immediate

Insurance credits to offset next 
purchase

Most prefer to receive 

Reference question: If you were to receive a  leisure travel insurance claim payout of less than SGD$100, which payment option would you prefer?
Answer type: Respondents were allowed to select one answer only.

100% of the claimed amount in cash, to be received in 15 days 73%
100% of the claimed amount in e-gift retail vouchers (e.g. Amazon, Apple), 
to be received immediately 20%
120% of the claimed amount in insurance credit to be used for purchasing 
other insurance products from the same insurer 7%
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Most Canadians are                  with their 
claims experience Qn 20

Change the faces to 
sad and even sadder 
face

Add 4 face to show 
4%

Very Satisfied

Satisfied Unsatisfied

20% 20% 10% 43%

Neither 

I have not made any travel 
insurance claim before

Very Unsatisfied

5% 2%

Reference question: Based on your past experience of making travel insurance claim for leisure, how would you rate your 
overall experience?
Answer type: Respondents were allowed to select one answer only.

Very 
Unsatisfied 2

Unsatisfied 5

Neither 
Satisfied Nor 
Unsatisfied 10

Satisfied 20

Very 
Satisfied 20

I have never 
made a 
travel 
insurance 
claim before 43

DONE
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23984

21875

21376

21347

25581

24303

24602

Rank Gross ScoreFactor

Canadians rank                                                                as 
the top factor for a good claims experience

Reference question: In your opinion, please rank  from 1 to 7 the following factors in order of importance for what constitutes a good claims experience with 
leisure travel insurance.
Answer type: Ranking question where respondents rank the factors according to their preference. Gross score was computed to obtain the overall ranking.

17328

Attributes

Gross Score 

Computation Rank

Quick and efficient 

claim process 2558 1

Adequate coverage 

for expenses 

incurred 2460 2

Clear and 

easy-to-understand 

claim process 2430 3

Timely payment of 

the claim 2398 4

Reasonable claim 

processing time 2187 5

Good 

communication and 

support from the 

insurance company 2137 6

Minimal paperwork 

and hassle 2134 7

Ability to self 
service for 

claims 
submission 1732 8
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15%15% 9%
5%

3%

42%

3%
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4%
2%

And described an 
as their ideal claims filing experience

Reference question: Can you describe in detail what your ideal claims experience would be like, from the moment of filing a claim to its resolution?
Answer type: Ranking question where respondents rank the factors according to their preference. Gross score was computed to obtain the overall ranking.

fast filing/Quick and 
Easy, Hassle-Free 
Claims Process 35
Quick Payout 15
Timely resolution 
time/ Quick 
turnaround time 11
Quick Online 
Process/submission 10
Excellent Customer 
Service and 
Guidance 9
Prompt Response 5
Less than 2 weeks 
resolution 5
Regular updates of 
claims/follow-up/not
ifications 4
Confirmation of 
coverage/Filed 
claim 3
Direct Deposit 3

2%
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Canadian travelers also suggested that insurers should 
adopt Qn 16

Breakdown - further segmentation count

Faster, Speed of processing, timely payout 146
Simplification in claims application to reduce time and effort 136
transparency in claims requirements 34
Online/Digital/Automation/Email Claims Processing 27
Customer Service (24/7 Access, Hotline, International supprt Number) 16
Total 361

● Most travelers who face 

challenges in filing online 

claims suggested to simplify 

claims application process to 

reduce the time and effort

● Travelers who suggested faster 

processing speed and timely 

payout expect their claims to 

be resolved within two weeks 

and expect payments for 

approved claims to be 

received within two weeks

Fields Count

Faster speed of processing and timely 
payout 146

Simplification in claims application to 
reduce time and effort 136

Higher transparency in claims 
requirements 34

Better online/automated claims processing 27
Better customer service (24/7 access, 
international support number)

16

Reference question: What changes would you suggest to improve your leisure travel insurance claims process and experience? Please be as specific as possible 
Answer type: Respondents were given this as an open ended question. Results were grouped into common broad categories.

Streamlined claiming 
process 49 23%
Transparency, Clear 
coverage information 31 15%
Fast processing time, less 
waiting time 30 14%
Easier communication/ 
access to customer service 24 11%
Better customer service 19 9%
Easy Online 
claims/interactive app 18 9%
Lower Prices/Affordability/ 
reasonable price 18 9%
Fast payout 8 4%
More deals, perks and 
benefits 8 4%
Less paperwork 6 3%

211

49

31

30

24

19

18

8
8
6

18

Total: 211
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17044

15545

14956

18063

Rank Gross ScoreFactor

Update colors to 
ancileo colors

20351

19272

● Although personalized attention and 

care during the assistance process is 

ranked last overall, it is one of the key 

factor for the Generation Y (26-41 y/o) 

● Quality of assistance provided at the 

local destination is most valued by the 

Generation X (42-56 y/o)

● Quick response time to the assistance 

request is most valued by Baby 

Boomers (57+ y/o)

● Generation Z (19-25 y/o) considers 24/7 

support line availability as a top 

priority

Canadians rank 
as the top factor for a assistance experience

Reference question: If you were to request assistance services from your leisure travel insurer while traveling, what are your most important considerations 
for a good experience? 
Answer type: Ranking question where respondents rank the factors according to their preference. Gross score was computed to obtain the overall ranking.

Availability of a 24/7 

support line 2035 1

Quick response time 

to the assistance 

request 1927 2

Cost free assistance 

services 1806 3

Good 

communication and 

support from the 

insurance company 1704 4

Quality of the 

assistance provided 

at the local 

destination 1554 5

Personalized 

attention and care 

during the assistance 

process 1495 6



Let’s take a look at the top 
B2C insurers in Canada 
ranked by travelers

Bonus
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Travel Insurance B2C Players 
Websites Performance Metrics

*Based on Similarweb as of Apr’23

Metric

WorldwideFeb 2023 - Apr 2023 All traffic

Monthly visits

Monthly unique visitors

Visits / Unique visitors

Pages per visit

Bounce rate

Visit duration
No clear domination for engagement metrics

DONE
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Travel Insurance B2C Players 
Websites Performance Metrics

*Based on Similarweb as of Apr’23

Metric

WorldwideFeb 2023 - Apr 2023 All traffic

Monthly visits

Monthly unique visitors

Visits / Unique visitors

Pages per visit

Bounce rate

Visit duration
No clear domination for engagement metrics

DONE



Benchmark of airlines travel 
insurance partnerships in 
Canada

Bonus
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http://www.aircanada.com

Air Canada

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2022

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2023 Opt-in 2

1

TRAVEL INSURANCE

2022 Global Airlines 
Travel Insurance Benchmark Payment

Payment

In-path display 2023In-path display 2022

https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
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http://www.westjet.com

WestJet

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2022

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2023 Opt-in 1

1

TRAVEL INSURANCE

2022 Global Airlines 
Travel Insurance Benchmark Add-ons

Extras

In-path display 2023In-path display 2022

https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
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http://www.airtransat.com

Air Transat

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2022

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2023 Opt-in 7

1

TRAVEL INSURANCE

2022 Global Airlines 
Travel Insurance Benchmark Payment

Check out

In-path display 2023In-path display 2022

https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
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https://www.flyporter.com/en-ca/

Porter Airlines

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2022

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 1

TRAVEL INSURANCE

2022 Global Airlines 
Travel Insurance Benchmark

Bundles

In-path display 2023

- -- - ---

https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
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https://www.sunwing.ca/en

Sunwing Airlines

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2022

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 4

TRAVEL INSURANCE

2022 Global Airlines 
Travel Insurance Benchmark

Upgrades

In-path display 2023

- -- - ---

https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf
https://whitelabel.ancileo.com/marketing/2022-Global-Airlines-Travel-Insurance-Benchmark.pdf


Benchmark of OTAs travel 
insurance partnerships in 
Canada

Bonus



CANADA CONSUMERS’ TRAVEL INSURANCE NEEDSAncileo Private and confidential 42

https://www.redtag.ca/

redtag.ca

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2023 Opt-in 5

5

TRAVEL INSURANCE

Payment

Booking

In-path display 2023In-path display 2021
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https://www.selloffvacations.com/en/

selloffvacations

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2023 Opt-in 6

6

TRAVEL INSURANCE

Options and 
Payments

Options and 
Payments

In-path display 2023In-path display 2021
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https://www.itravel2000.com/

itravel2000.com

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 6

TRAVEL INSURANCE

Booking

In-path display 2023

- -- - ---
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https://www.flightnetwork.com/

flightnetwork

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 1

TRAVEL INSURANCE

Extra Services

In-path display 2023

- -- - ---
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https://www.escapes.ca/

escapes.ca

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 4

TRAVEL INSURANCE

Checkout

In-path display 2023

- -- - ---
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https://www.flighthub.com/

FlightHub

Total Traffic 

Unique Visitors 

YoY Evolution

Mobile

Desktop 

Age Distribution

WEBSITE TRAFFIC 2023

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2023 Opt-in 1

TRAVEL INSURANCE

Checkout

In-path display 2023

- -- - ---



Examples of COVID-19 
inclusion for Canada 
insurers

Bonus
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🔎 Analysis Spotlight: Pricing & COVID inclusion 
benchmark of top insurers

51%

1 

Brand COVID coverage 
inclusion

2 

3 

4 

5 

6 

7 

9

10

Pre departure 
cancellation/curtailment 
coverage 

Plan Type

Not Included

Not Included

Not Included

Included with 
exceptions

Separate 
COVID Plan

Included with 
exceptions

Post trip medical 
expenses

Covers up to Trip Cost 

-

-

-

-

Reimburses expenses 
incurred

$1,500.00

150,000

150,000

200,000

50,000

50,000

250,000

50,000

150,000

100,000

300,000

100,000

N/A

N/A

200,000

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

-

$5 Million 

-

-

-

up to $5,000,000 

Up to $25,000.00

-

$102

$58.20

$125.77

$111.30

-

$144.35

$89.00

Depends on the Plan 
(Need to speak w/ an Advisor)

Included with 
exceptions Up to the sum insured - $118.50

Rank

Add-ons - - $177.19

During Medical 
Expenses Coverage 
incurred (CAD)

Premium (CAD)
(Simulated based on 15 
days trip, $1500 budget 
and travel expenses)

8 Not Included - -
$6.50, $13.70, $21.80 
(Available as a 30, 60, or 90 
days multi-trip rider)

https://emojipedia.org/magnifying-glass-tilted-right/


Website Email LinkedinCONNECT WITH US:

CONNECT WITH US:

AncileoAncileo

Let’s connect to 
discuss 
collaboration 
needs?

CEO & Founder - Ancileo

olivier@ancileo.com

Olivier Michel

Partnerships Manager - Ancileo

sherry@ancileo.com

Sherry Lee

Contact Us

Website Email Linkedin

http://www.ancileo.com
mailto:contact@ancileo.com
https://www.linkedin.com/company/ancileo/
https://ancileo.com/
mailto:contact@ancileo.com
https://www.linkedin.com/company/ancileo/
https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/sherry-lee-min-0019a0158/
http://www.ancileo.com
mailto:contact@ancileo.com
https://www.linkedin.com/company/ancileo/
https://ancileo.com/
mailto:contact@ancileo.com
https://www.linkedin.com/company/ancileo/

